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Chmthia Kay's extensive backoround in broadcast ;o:rnzm’,sm fits Jur_e}'p ulfﬂ:- b@r
carecr in commercial communications,

Kay Wants Your Attention

By Daniel Schoonmaker

GRAND RAPIDS — Cynthia Kay admits
that it has taken some effort to settle inko
her new Front Street offices these past few
months, Bul the founder of Cynthia Kay
and Co, is no stranger to change.

Since she left broadcasting in favor of
commercial communications, she has seen
her technology-dominated indusiry change
and change again

Her company’'s market has expanded
past regional and industry boundaries and
now offers o wider range of higher quality
products that can be delivered in a fraction
of the time, and distribution has become
only a click of a mouse asvay,

But one of the most significant changes
has come inthe nature of her competition
— not competition from other media pro-
duction companies for her customers, but
for the audience, prospects and potential
customers that those customers are trying
ta reach

T tell pepple that if you think your
competition is the presenter from the other
company that poes on in front of or behind
you, it's not,” she said “You're competing
with what people see on a national and
international scale.

“If you look at what people see on el
evision today, look at the special effects in
movies or what's on the Web or at shows
they go 10 — people are used 10 a high-
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guality communications piece," Kay
explained. "People are used to looking it
that, so their tase level is significantly
higher. Take Fox News and pull that apart;
you've got tickers and sidebars and all this
other stuff businesses are competng
against that
Kay s well suited for the converging
playing field berween business communi-
cations and mass communications.
She has spent nearly 17 years helping
companies reach their audiences, whether
internal or external. But belore that, she
carned nearly as much experence in the
miss commumcations field, working for 13
years in the local broadcasting market,
As a music major at MSU, Kay had
See Kay, page 6
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hoped toograduate early, but upon discovs
cring that she peeded 10 wall 4 vear w
complete her coursework. she convinced
the then-Department of Redio  and
Tedevision to alow her o ke some npper
fevel herommunicsions courses.

She became so ntrgied by the feld
thac she added it a5 a second’ major, and
wenl on o opursue giaduate education in
relecommmications mspead af music

While in graduie school, Kay realized
that she conldn’t “sing for her supper” and
began sestrehing oul emphoyment within
the local brosdoast matker

"1 was relentless,” she recalled, "I was
lenosching on dooms everwhene, | was -
ing to breals inm the market. T had o

experience sl all T was gelting wits Tel-
Iy nikce rejection lewers,”

When o feustrred Kay wis old by a
receptionist at then-WIKZ0) Channed 3 that
Her e setilel see her, Kay explained that
she wasnt #oing to leave until someone
g out fnd ook her resime

*| said, Mllmrhﬁﬂm:m nd
have someone. come ut’" kay
"Sey she gets on the p"l'ﬁsuh- with the pro-
cucgion  mung@er  anch says, She won't
le=ive. S0 he came out and me five
mimres. “He said, ‘Cynthia, no one Jeiyves

heme, W hnvent bad tn opening inalong. - casting

lomg time” A& week luer, WEZOQ called
bnqﬁ'xndmm:redheram

Ky Wz 0 neceive iwas weeks' triining
anud then' replace o dissaiisfied on-air pe:-

sonality, Her predecessorn, however, opted
10 Jeave early, and Koy found herself on
liwe TV her-zacond an the jub,
For five yeams, wiud o feaure
Tx{er and hosted hoth the nuontime
show "Accent” and children's program
“Channe! 3 Clubhouse.”
From tsere she bécame An: execitive
producer a1 WZZM Channel 13, evennially
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While the scope of Ray's Dusitess with-
in & company has grown, the sl firm
fuiks seenits costamer base expand in other

areis as well

Mo onger are anly public companies
and Targe manufticiurers tiking advantage
of medin produttions, small and mediam-
size<] manufaciurers are accesdng hem s
well, Deher Pusinesses that had long resis
ted Kay's products alsa s opening up, a5
< the senvice providers like lewyers, ihsur-
npee vendon, sccountants and comsaiting
OVErviEW firms recognize the need for highevalue
miedin wo compete for prospecs’ stienticon,

Geographical boundaries have disip-
pn'.‘trﬁd a5 wiell.

“Gether would be o prmt example,”
Koy said “When  they were m West
Michigan, we did Business with them,
Then: they nicved 1o New Jersey and that
[ssiness went with them. Now ‘theyre
back with us:

I think we'ne entering o new stoge in
ol oddness. B s not i e ane or us,
s just madeetiog nd packaging whar
wetve done really well in West Michigan
1nr s Jong ouiside of the area,

Lk it foumnder, wll of Cynihia Ky and
Con’s emiployees fave experience withio
the Broadedst or culile Tndasiriss: Unlike
miuch of It competition, however, all of
the company’s crealive processes, produc
thiaty and distrilntion are dong in-lose,

Bav's funily dies bove @ history of
Al business. siuceess in West Michigun,
she w one of three childrn of Gus and
Anc Afendoulis of Afendnoubs Clesnens. B



